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Simon Jeffrey is bringing beautiful treasures from all four corners
of the globe to the shelves of Cotswold Grey

WORLDLY GEMS
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Apassion for travel, an obsession with
collectables, a keen eye for the eclectic and
a love for beautiful interiors saw Simon

Jeffrey follow his dream and launch the Cotswold
Grey brand two years ago, writes Natalie Prior.

With a leap of faith, 54-year-old Simon – who
is Cotswolds born and bred – took the decision
to buy the old ironmongers in Moreton-in-Marsh,
run by his father Ben Jeffrey until his passing in
2011, and transform it into a high-end shop selling
beautiful things sourced from around the world.

A lust for travel has led the Jeffrey family to all
sorts of interesting places across the globe including
Thailand, Russia, Peru, India and Mexico, and
on each of these adventures Simon, who lives in
Draycott, indulges his passion for searching out
interesting collectables and all things eclectic.

He said: “Wherever we have travelled, I seek out
antique and flea markets to explore. I can be found
digging around in restoration or salvage yards; or

searching for the best hotels to visit in the area
simply to experience the interior design. I never
return home without some ‘treasure’ or new ideas
for the shop or the apartments.”

As a collector and hoarder, Simon’s knowledge
of antiques and collectables sits perfectly with his
passion for beautiful spaces. The shop represents
this passion and this is plain to see in the stunning
renovation of the whole building which was crying
out for some tender loving care and a new purpose.

Over a period of around two years, the retail space
was totally transformed and is unrecognisable from
its days as a traditional ironmongery.

The space is now light and airy with shelves
displaying all manner of statement pieces handpicked
from across the globe – including homewares,
contemporary furniture and gifts.

The father-of-three, who attended Chipping
Campden School, said: “We have an eye for quality
and will only sell products that we would be happy

to buy ourselves. We’re a creative bunch as we
count a painter, a potter and a calligrapher among
our ranks, so we’re constantly experimenting. We
firmly believe that a home should be as individual
as its inhabitants and we aim to help you make a
design statement that is uniquely your own.

“At Cotswold Grey we want to share our passion
for beautiful interiors with everyone who walks
through the door. The Cotswolds run through our
DNA like limestone in a dry-stone wall.”

The Cotswold Grey brand also offers boutique
accommodation which has been designed with
style, space and comfort in mind – including little
touches of sheer opulence.

The property portfolio includes three boutique
apartments above the Cotswold Grey shop – two
of which have two bedrooms and a third has one
bedroom – and a two-bedroom property, also in
Moreton-in-Marsh, called Walnut Cottage which is
packed with period charm, including an open fire,
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COTSWOLD GREY’S FOUR FINEST FESTIVE GIFTS
• Aromatherapy candles – from £20.
• Artichoke candle holders. Available in
duck egg blue, winter white, turquoise and
grey – £25.
• Eldvarm Classique fireside companion set
in beech. Includes tongs, brush, shovel and
blow poker – £350.
• Faux fur throws and cushions. Festive
bundle of two cushions and a throw – £150.

exposed beams and a delightful courtyard garden.
There is an 18th-century two-bedroom cottage

in Blockley called Middle Rose, which has been
transformed into a tranquil and modern living space,
and The Laurels – an impressive five-bedroom
country house in Draycott. This beautifully presented
five-bedroom property is a relaxing retreat, with
accommodation for up to 14 guests. It offers a
stylish juxtaposition between traditional Cotswold
charm and contemporary interiors.

As well as offering first-rate accommodation, the
team behind Cotswold Grey have also penned their
own love letter to the Cotswolds in the form of
their first book, due for publication in November.
This glossy, 60-page celebration of all things
Cotswolds, aptly called Live the Cotswolds, not
only showcases everything the Cotswold Grey
brand has to offer but suggests towns to visit,
things to do and places to eat.

The book was the result of a team effort between

Simon, his English teacher wife Lisa – who did
the copywriting, designer Tom Short and Natalie
Fisher, who does photography and marketing.

Natalie said: “The book encompasses what
Cotswold Grey is all about – beautiful interiors and
luxurious accommodation. We love this corner of
the world and want to share it with our customers.”

The complimentary book will be available in
the Cotswold Grey shop and to guests staying in
the boutique accommodation.

Having recently returned from a buying trip to
India, Simon has become more adventurous with
sourcing products from artisans around the world,
which is reflected in their Christmas gift ideas.

Cotswold Grey, The Old Ironmongers,
High Street, Moreton-in-Marsh,
Gloucestershire, GL56 0AD
T: 01608 650 446
W: cotswoldgrey.com


